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INTRODUCTION
Why Do a Client Satisfaction Questionnaire?






To identify opportunities for agency improvements
To ensure that resources are allocated effectively
To develop a proactive response to emerging issues
To provide validation and feedback to clients
To identify what clients want and need as opposed to what we
“think” they want and need

CCTB is committed to ensuring that programs and services are meeting the needs of its clients.
As a result, the Centre engages in a systematic review process and analysis of client feedback in
order to monitor the quality of its programs and services.
Feedback from clients is vitally important to CCTB as it helps to assess service expectations and
satisfaction levels. This information is used to inform decision-making and strategic planning
which is particularly important for many public service organizations like CCTB, that face the
never ending challenge of achieving balance between increasing demands for programs and
services with ongoing funding limitations. CCTB strives to be transparent and accountable to the
community and clients it serves.
Client Satisfaction Questionnaires are delivered at CCTB in 3 ways:




Upon closing of services
Following education sessions and group services
Through a random sampling of clients who are
currently involved in services

Random Sampling Method
At CCTB, random sampling occurs during a time-limited “blitz” at a
minimum of every two years. This process was initiated in 2010 and
has occurred bi-annually since then as a Quality Assurance priority.
Most recently a blitz occurred from May 20 - 30, 2014 with a record
setting participation rate. During this 10-day period, clients were
greeted at the front entrance of CCTB’s main office by staff and/or
Board Members and were asked if they would be willing to
participate.
The questionnaire used a Likert Scale to rate 11 key statements all relating to the quality of
programs and services provided by CCTB. Additionally, participants were asked to comment on
the Walk-In Counselling Clinic and were encouraged to provide their input about barriers to
accessing services. Participants were also asked to comment on CCTB’s strengths and offer
suggestions for improvements. The questionnaire closed with an open-ended question allowing
participants to comment on anything else about CCTB as well as an option to name their worker.
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RESULTS

The initial two questions centred on the
individuals who agreed to participate in the
survey, in order to gain a better understanding of
demographics and context.

1.
ROLE OF PARTICIPANTS
Participants were asked: Who is completing this questionnaire?
Survey Participants

Percentage

Total Responses

Parent

64.84%

284

Child/Youth

25.11%

110

Other Guardian

10.05%

44

TOTAL RESPONSES:

438

AGE GROUP OF SERVICE RECIPIENTS/PARTICIPANTS
Participants were asked: What age group is your child/youth?
Age Range

Percentage

Total Responses

0 - 5 years old

29.61%

122

6 - 10 years old

18.69%

77

11-14 years old

33.74%

139

15 -18 years old

17.96%

74

TOTAL RESPONSES:

412
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CLIENT SATISFACTION WITH SERVICES
Participants were asked to rate their level of agreement with the 11 statements below:
I feel welcome when I come to CCTB
76%

I was treated with respect
81%

CCTB supports my culture and values
62%

I feel connected to my worker(s)
59%

Services focused on my strengths & needs
62%

Services helped me or my family get better
50%

I am satisfied with my experience at CCTB
63%

My worker was prepared and organized
72%

My worker kept appointments
73%

My worker used language I could understand
74%

My worker involved other services if needed
61%
0%

N/A

Strongly Disagree

10%

20%

Disagree

30%

Agree

40%

50%

60%

70%

80%

90%

Strongly Agree

The above figure displays a breakdown of all responses, demonstrating that the majority of
responses were rated as “strongly agree” for each statement. It is also important to note that all
statements included ratings of “not applicable” (N/A) with the exception of the first statement.
There was an average 454 responses to each question.
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CLIENT SATISFACTION WITH SERVICES
In order to analyze the responses further, the ratings of “strongly agree” and “agree” were
combined, demonstrating a very high level of satisfaction overall. They are ranked highest to
lowest. The findings suggest that the overall level of satisfaction is 94%.
Client Satisfaction: Agreement Rate
98%

I feel welcome when I come to CCTB
I was treated with respect
My worker used language I could understand
My worker kept appointments
My worker was prepared and organized
I am satisfied with my experience at CCTB
Services focused on my strengths & needs
I feel connected to my worker(s)
Services helped me or my family get better
CCTB supports my culture and values
My worker involved other services if needed

75%

96%
95%
94%
94%
94%
91%
91%
88%
87%
83%

80%

85%

90%

95%

100%

A further breakdown and analysis:
Category
Staff

Environment/
Atmosphere

Services

Implications
The ratings show a very high level of satisfaction overall as it relates to the staff of CCTB. The
findings suggest that staff are professional, client-focused and have positive working
relationships with clients and families. Participants reported a high level of satisfaction in their
experience at CCTB.
The ratings show a very high level of satisfaction in this area overall. An exceptionally high
number of participants indicated that they feel welcome and respected at CCTB. These
responses are congruent with findings in other areas of the survey. It should also be noted that
8 participants indicated that they did not feel welcome (7 rated strongly disagree) and 11
participants indicated that they did not feel respected (9 rated strongly disagree).
The statement regarding culture and values requires a closer look. While the overall level of
satisfaction may be considered relatively “good,” it is the lowest rating overall in comparison to
the other 10 statements. Of the 457 responses received, 7 participants indicated that they did
not feel supported in this area (5 rated strongly disagree). However, it should be noted that 53
(12%) participants indicated that this statement was “not applicable” for reasons unknown and
did not provide a rating. If we consider the 404 participants exclusively who did respond, then
97% felt that their culture and values were supported.
Participants largely indicated that the services received were focused on strengths and needs.
In terms of service outcomes, 38 (8%) participants provided a rating of “not applicable” for
reasons unknown and did not provide a rating. While the vast majority of participants reported a
high level of satisfaction, suggesting positive service outcomes, it must also be noted that 18
participants (4%) reported that services did not help them or their family get better. Specifically,
10 participants indicated a rating of disagree and 8 participants indicated a rating of strongly
disagree, suggesting that they were disappointed with service outcomes.
Findings indicate that the involvement of other services was not applicable for 63 (14%)
participants. If we consider the 385 participants exclusively who did respond, then 96% felt that
their worker involved other services if needed.
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BARRIERS TO PROGRAMS AND SERVICES
Participants were asked: Are there things that get in the way of you coming to Children's
Centre for help?
Yes/No

Percentage

Total Responses

YES

13.90%

61

NO

86.10%

378

TOTAL RESPONSES:

439

The large majority of participants indicated that they do not experience barriers, while
approximately 14% indicated that they do encounter barriers. Of the 71 comments provided, the
following trends were identified as barriers:
21%

Scheduling Conflicts
34%

4%

Transportation Issues
Wait Times
Travel Distance

4%

Child Care

7%

Illness
18%

12%

Identified Barriers

Other

Some Comments

Scheduling Conflicts





work
busy
other appointments/commitments

Transportation Issues





coordinating a ride
cost of taxi
anxiety on bus

Wait Times





wait is too long following intake
lose motivation while waiting
anxiety about waiting

Travel Distance



reside in another town, community or rural area





trust issues, depression, poor memory
don’t like counselling methods, don’t want to attend
family issues, not a good time, weather

Child Care/Illness
Other
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THE BEST QUALITIES
Participants were asked: What do you like best about Children's Centre?
The responses to this question were overwhelmingly positive with 365 replies in total. The
comments were primarily centred within the 3 categories listed below:

STAFF

















Friendly
Polite
Understanding/Kind
Supportive
Flexible
Positive Relationship
Accepting
Helpful
Professional
Diversity of skill set
Organized
Approachable
Respectful
Maintain Privacy
Good Communication
Efficient

ENVIRONMENT/ATMOSPHERE


















Warm/Welcoming
Child loves it
Child feels at ease/safe
Easy access/parking
Good location
Calm
Relaxing
Smell of Coffee
Snacks, Hot Chocolate
Clean
Positive
Play area/Sand box
No fear of judgment
Lots of Resources
Encouraging
Non-rushed

SERVICES















Family-Centred
Parents included
Helpful
Good Advice
New Strategies
New Techniques
New Tools
Free Seminars
Very informative
Wide Range of Services
No Waiting
Child benefits
Improved Child Behaviour
Better Family Relationships

NOTE: Although it can be assumed that the positive comments about staff are largely based on
experiences with clinical staff, it should also be noted that there were some specific positive
comments about the receptionist and administrative support staff as well.
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SUGGESTED IMPROVEMENTS
Participants were asked: Do you have any advice on how we can improve our services?

Yes/No

Percentage

Total Responses

YES

14.51%

64

NO

85.49%

377

TOTAL RESPONSES:

441

The majority of responses to this question indicated that there were no suggestions for
improvement. Of the comments provided for suggestions, they were primarily focused within the 7
categories identified below:

9%

2%
37%

6%

Improve Intake/Shorten Wait Times for Service
Expand Services/Increase Supports
Continue Doing Great Work

9%

Improve Accessibility

Improve Confidentiality/Conflict of Interest
Improve Building/Environment
Other
13%

24%
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SUGGESTED IMPROVEMENTS
The large majority of participants indicated that improvements are not required, while
approximately 14.5% indicated that improvements are required. Of the 70 comments provided, the
following trends were identified for improvements:
Suggested Improvements

Some Comments






wait time is too long, needs to be reduced
intake was slow and non-responsive on first attempt
waited 1 year to get in
there should be an interim program for youth on the wait list because they get nervous
and lose momentum when the crisis is over
didn’t know about self referral; went through physician and took 1 year

Expand Services/Increase
Supports
















more supports for children with FASD
provide groups for parents and their children
support for families going though court or other services
more services/programs due to high demand
more than 4 sessions for brief counseling
continued supports
continue past kindergarten program
better communication with family about how child’s day was
more counsellors/staff/speech therapists
more help with parenting
parent support groups
walk-in program for youth
social skills program/group for teens with Asperger’s
provide pamphlets on community activities (ie. trampoline park, Big Sisters)

Continue Doing Great Work








keep being awesome
you guys are already excellent
keep up the good work
it’s perfect
you’re doing great
you can’t improve perfection

Improve Accessibility





provide transportation
provide electronic appointment reminders
provide more ways to communicate (skype, e-mail, phone) if clients are unable to come
into the centre but want to keep their appointment
let the community know what services are offered
more availability after 4 pm
hours of Walk-In are advertised until 8 pm but I came at 6:30 pm and the doors were
locked; didn’t know where to turn

Improve Intake/Shorten Wait
Times for Service





Improve Confidentiality/
Conflict of Interest






add a bit more to confidentiality
increase rules on confidentiality
better regulations on what is shared with CAS
awareness of conflict of interest when dealing with multiple parties/concerns

Improve Building/
Environment






better seating
more food (ie. muffins)
lack of parking
reception area is too congested

Other




stop changing worker
expand thinking; counselors need to clear own limitations and biases
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WALK-IN COUNSELLING AWARENESS & USAGE
Participants were asked: Are you aware Children's Centre has a Walk-in Counselling
Clinic?
Yes/No

Percentage

Total Responses

YES

66.15%

297

NO

33.85%

152

TOTAL RESPONSES:

449

Participants were asked: Have you ever used the Walk-in Counselling Clinic?
Yes/No

Percentage

Total Responses

YES

17.90%

80

NO

82.10%

367

TOTAL RESPONSES:

447

The responses suggest that the majority of participants are aware of the Walk-In clinic, however it
is also suggested that a large majority has never used the services of the Walk-In clinic.
Walk-In Counselling Clinic Usage

Walk-In Counselling Clinic Awareness

18%
34%

66%

YES

YES

NO

NO

82%
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OPEN-ENDED QUESTION – COMMENTS, COMPLIMENTS, CONCERNS
The CSQ closed with an open-ended question allowing participants to comment further on
anything else about CCTB. A total of 70 responses were received. Of these responses,
approximately 70% were very positive. Similar trends were noted in this question as in previous
ones. A sampling of responses is categorized below:
Category
Comments

Some Responses















Compliments












Concerns















thank you to all the staff for an amazing service and for their understanding
thanks a lot for all help they are giving to me - no complaints
very happy with the level of service
I have clients that have used the walk in
I am so very happy with the help we have been offered - you are the best!!
keeping toys out are great for my son to keep busy while waiting
I'm glad my child can count on getting the help she needs at the Children's Centre
thank you for your support and everything you've done to help me and my family
all I can say is that we are all extremely fortunate to have this opportunity to access these
services
thank you for your efforts
thanks for being there
I feel the agency is always making changes to improve services
thank you, thank you, thank you
if the children's centre can add complementary chocolate that would be appreciated
Walk-In was excellent
Triple P was great! Gave me some new ideas to approach situations
Day Treatment workers have been wonderfully supportive and helpful to our son and
family and we are greatly appreciative for all their hard work, care and compassion
I am very satisfied with the care and help my granddaughter has received. Her mental
health and wellness has improved greatly
Family Connections has been very helpful
thank you for having free training
S and B are excellent and helped my son and I get through some tough times. We are
both glad to have met them (Supervised Access Program)
reception is always very friendly and quick to serve; the workers are easy to talk to and
down to earth
good job!
Children's centre is awesome - I love the help and support, and it couldn't be any better
more accommodating hours
media events - should advise media not to film entrance as clients are coming in; I asked
camera guy not to film us - but probably other clients wouldn't do that
Walk-In was frustrating as we had to repeat the same thing to a new person each time
assessment documentation of programs should have a better structure
we waited so long it was stressful
will never use the Walk-In clinic
may need a larger reception/seating area; I don't like your parking lot hard to back out of
the space and turn around to leave
reduce waiting time to get service; I understand it's not always possible but a one year or
more wait is very discouraging and then there is another wait once they enter the school
speech system
waiting list for counselling for teens takes too long
our child is still on the waiting list since March 5th
the toaster is broken at STAT
the only complaint I have is the bathroom in the front office; the toilet is very dirty and my
son went 2 weeks in a row
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YOUTH RESPONSES – WHAT DID THEY HAVE TO SAY?

Findings indicated that 110 youth participated in
the CSQ, representing approximately 24% of the
participants overall.
CCTB is committed to engaging youth and
providing opportunities for them to provide their
valuable feedback.

In order to analyze youth responses in more depth, the responses were separated into two major
participant categories: Youth and Parent & Guardians. The ratings of “strongly agree” and “agree”
were combined in each of the two participant categories for an overall level of satisfaction.
Satisfaction with Services - Comparisons
99%

I feel welcome when I come to CCTB

95%

I was treated with respect

85%

CCTB supports my culture and values

88%

I feel connected to my worker(s)

Youth

94%

Services focused on my strengths & needs

Parents & Guardians

90%

Services helped me or my family get better
I am satisfied with my experience at CCTB

93%

My worker was prepared and organized

94%

My worker kept appointments

93%
91%

My worker used language I could understand

82%

My worker involved other services if needed
0%

20%

40%

60%

80%

100%

120%

Overall, the ratings do not demonstrate vast differences between the two participant categories,
although there are more areas where Youth indicated lower ratings than Parents & Guardians.
Areas where Youth reported higher levels of satisfaction are marked with:
Areas where Youth reported lower levels of satisfaction are marked with:
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YOUTH RESPONSES – WHAT DID THEY HAVE TO SAY?
Comments, Concerns and Compliments included:







more accommodating hours
“you are a great team”
“keep up the great work”
“thank you for your support and everything you've done to help me and my family”
“thanks for being there”
“thank you for helping me with all my problems”

Specific youth responses to other questions were reviewed:

85%

Have you ever used the Walk-in
Counselling Clinic?

15%
38%

Are you aware Children's Centre has a
Walk-in Counselling Clinic?

62%
95%

Do you have any advice on how we can
improve our services?

5%
88%

Are there things that get in the way of
you coming to Children's Centre for help?

12%
0%

10%

20%

30%

No

40%

50%

60%

70%

80%

90%

100%

Yes

 Of the 6 comments made for improving services, 3 related to having food available
 Of the comments made about barriers, most related to transportation and scheduling issues
or other commitments, however some related to other issues including:
o “my counsellor does not acknowledge my way to cope
o “my mind”
o “my depression”
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CSQ (2010, 2012, 2014) COMPARISONS
As mentioned, there have been two previous Client Satisfaction Questionnaires conducted at
CCTB within a time-limited blitz (2010, 2012). Some of the same questions have been asked each
time, providing a great opportunity for comparisons as indicated below:

CSQ Blitz Comparisons
Reduced

87%
89%

Children's Centre supports my
culture and values

94%
91%

Services focused on my strengths
and needs

84%

2014

89%

2012
2010

91%

I feel connected to my worker(s)

84%
85%

Slightly
Reduced

94%
95%

I am satisfied with my experience
90%

96%
96%
93%

I was treated with respect

99%

I feel welcome when I come to the
Children's Centre
70%

95%
93%

80%

90%

100%

110%
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OPPORTUNITIES FOR CONTINUOUS IMPROVEMENT

The Client Satisfaction Questionnaire enables CCTB to
measure and evaluate client feedback, along with other
continuous improvement initiatives which all contribute to the
organization’s commitment to monitor the quality of its
programs and services. Overall, the 2014 CSQ has produced
valuable results providing positive feedback regarding
CCTB’s strengths in programs and services as well as
opportunities for growth.

STRENGTHS

These are the things we do well and want to
continue doing well.
Ongoing monitoring is required to ensure the
desired standard of QUALITY.

1. MAINTAIN A HIGH LEVEL OF CLIENT SATISFACTION
Of the participants who completed the survey, there appears to be a high level of satisfaction in
the programs and services provided by CCTB. In comparison to the previous CSQ’s, there are
two notable areas with somewhat lower satisfaction results:
 involving other services when needed
 ensuring clients’ culture and values are strongly supported during their treatment process
In all other areas of comparison, the satisfaction ratings from the 2014 CSQ were higher or equal.

2. CONTINUE TO DO WHAT OUR CLIENTS LIKE BEST
The responses to this question were overwhelmingly positive in 3 general categories:
 Staff
 Environment/Atmosphere
 Services
The many comments provided in each of these areas include specific details which will be
extremely helpful in terms of continuing and strengthening the best qualities of CCTB.
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AREAS FOR GROWTH
These are the things we could do better.
Careful planning is required in order to ensure
effective implementation of improvements
AND
Ongoing monitoring is required to ensure the
desired standard of QUALITY.

1. REDUCE BARRIERS FOR EXISTING AND PROSPECTIVE CLIENTS
Responses indicate that the large majority of participants do not experience barriers in obtaining
programs and services at CCTB. However, approximately 14% of participants indicated that they
do encounter barriers. Of the comments provided, the following trends were identified as barriers:







Scheduling conflicts
Transportation Issues
Wait Times
Travel Distance
Child Care
Illness

It is virtually impossible to draw conclusions with certainty in this area. It may be assumed that the
large majority of participants do not experience significant barriers because, in actuality, they are
able to utilize the programs and services of CCTB for the most part. It remains unknown what the
barriers truly are for those who are prevented from obtaining the help they need from CCTB. The
barriers identified through the CSQ may provide some insight, although further exploration is
required in order to fully understand what the most common barriers are for prospective clients
who are not currently utilizing services.

2. INCREASE AWARENESS AND USAGE OF WALK-IN COUNSELLING CLINIC
Responses suggest that the majority of participants are aware of Walk-In services, however it is
also suggested that a large majority has never used these services. This is an opportunity to
improve awareness and explore the reasons for under usage of this vital program.

3. TAKE ACTION ON THE SUGGESTIONS FOR IMPROVEMENT
Responses provided suggest improvements in 5 major areas:






Expand Services/Increase Supports
Continue Doing Great Work
Improve Accessibility
Improve Confidentiality/Conflict of Interest
Improve Building/Environment

The many comments provided in each of these areas above (and concerns p. 10) include specific
details which should be reviewed and assessed in terms of what is feasible for improvement.
NOTE: Special consideration should be given to reviewing the Youth data exclusively
(summarized on p. 12 and 13) with action steps for improvement.
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NEXT STEPS

The Quality Assurance Committee is responsible
for the monitoring and evaluation of feedback
received through Client Satisfaction Questionnaires
and processes (Quality Assurance: Client Feedback
and Input Regarding Service Delivery, Policy #50).

In accordance with the above-named policy, it is recommended that the Quality Assurance
Committee:
 Review the findings within this report
 Identify and prioritize ideas for Continuous Improvement (p. 12-13)
 Develop an action plan with specific recommendations for implementation
 Monitor the action plan; ensure that recommendations are implemented and evaluated
The following process may be helpful in prioritizing IMPROVEMENT IDEAS:
Using the Evaluation Chart below, discuss the ease of accomplishment and potential impact of
improvement ideas. Categorize each idea into one of the four boxes below before developing an
Action Plan.

Goals are DIFFICULT
to accomplish

Goals are EASY to
accomplish

IMPROVEMENT IDEAS - EVALUATION CHART
EASY WINS

HIGHEST PRIORTIY

Quick and simple
improvements - a great option
when the organization is new
to a culture of continuous
improvement
and/or
few resources are required

Improvements that are easily
achievable
(low hanging fruit)
with
high potential to improve
organizational processes or
environment

LOW PRIORTIY

STRATEGIC IDEAS

Improvements that require
substantial investment of
resources
and/or
are likely to have
low impact on the overall
services of the organization

Long-term, high impact
improvements
(ie. culture change, morale,
work environment,
leadership)
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A REVIEW OF THE CSQ TOOL

The data analysis process also provides opportunities for
continuous improvement with respect to the actual Client
Satisfaction Questionnaire tool itself. As a result, the
following suggestions are included for consideration.

The following are continuous improvement suggestions:

Question

Issues Presented

Suggestions for Improvement

These were the first 2 questions of the
CSQ:

Based on the first
question, the second
question may be
confusing for anyone
who identified
themselves as a youth in
the first question.

Greater clarity, for example:

Who is completing this questionnaire?
Options: Parent/Guardian/Youth
What age group is your child/youth?
Options: 0-5/6-10/11-14/15-18

Interestingly, many
youth actually answered
the second question but
it is not known what we
can actually infer from
this data.

Client Satisfaction with Services

Are there things that get in the way of
you coming to Children's Centre for
help?
If yes, please describe:
Do you have any advice on how we
can improve our services?
If yes, please describe:

Check only one of the following:
1. Are you a parent/guardian of a child or
youth who is receiving services from
CCTB?
Yes
If you answered yes, how old is your child or
youth? 0-5/6-10/11-14/15-18
2. Are you a youth who is receiving services
from CCTB? Yes
If you answered yes, how old are you?
11-14/15-18

There were 11 key
statements that
requested a rating.
There were no
opportunities to provide
comments. This limits
the understanding of the
rating significantly.

Add a comment box to each statement such
as:

There was a comment
box for those who
answered yes in each of
these questions, which
is extremely helpful in
terms of gathering useful
data. However, it is
equally important to
understand why some
participants did not
experience barriers
and/or why they do not
have any advice to offer
for improvements.

Add a comment box to each question such
as:

Please provide examples and comments on
your RATING:

Please explain your answer:
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Question

Issues Presented

Suggestions for Improvement

What do you like best about Children's
Centre?

These were all very
informative open-ended
questions/statements
inviting a range of
responses. However
there were a lot of
repetitive comments
made in all 3 areas.

Keep the questions:
What do you like best about Children's
Centre?

Do you have any advice on how we
can improve our services?
Other comments, compliments and
concerns?

Do you have any advice on how we can
improve our services?
Add 1 final question:
Is there anything else you would tell us that
you have not already said?

Are you aware Children's Centre has a
Walk-in Counselling Clinic

We don’t know why
participants have or
have not used the
Walk-In Clinic.

Add a comment box to the second question
such as:

It is not clear whether
this is helpful data.

A determination is required as to whether this
is useful data and for what purpose.

Have you ever used the Walk-in
Counselling Clinic?
OPTIONAL: Please provide your
worker's name.

Please explain why you have chosen to use
the Walk-In Clinic OR why you have not
chosen to use the Walk-In Clinic:

Other Considerations:
Likert Scale: There were 4 scaling options that were used for the 11 Client Satisfaction
statements consisting of:
 Strongly Disagree
 Disagree
 Agree
 Strongly Agree
This type of rating scale is generally quite effective because it forces participants to choose one of
two general themes and does not provide a neutral option such as “neither agree nor disagree” as
some rating scales do. There is a tendency to choose a neutral option when the question is
difficult or when it is not clearly understood. This can result in data that is not entirely useful.
The additional option of “not applicable” can create some challenges in certain areas. It is unclear
why some participants chose this option in response to some questions/statements that should
apply to all participants. It is possible to set up certain questions with a mandatory rating
response. It is also unclear why some participants chose to skip certain questions/statements.
Name Option: It is always a good idea to allow participants the option of providing their name
with contact information in the event that follow up is required.
Pulse Survey: Client concerns are ever-changing. A Pulse Survey is brief and targeted. It is
different from the more thorough Client Satisfaction Questionnaire. A Pulse Survey has a specific
goal and it gets there with as few questions as possible. Its purpose is to “take the pulse” within a
specific area, rather than the entire organization. This may be a valuable tool to use at a later date
in follow up to the CSQ.
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